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SUPERBRANDS HONOURS INDIA’'S STRONGEST

CONSUMER BRANDS
7" December 2012

Superbrands, the independent authority and arbiter of branding has recognised India’s strongest
consumer brands for their achievements and excellence in branding. These include brands like
Cartoon Network in the Entertainment Sector, Dainik Bhaskar, Dainik Jagran, Star India and Times
Now in Media, Apollo Hospitals and Saridon in healthcare and pharmaceuticals, Cinthol and Mother’s
Recipe in FMCG, Hercules and BSA Cycles in transport, Citibank in Banking, ITC Hotels in Hospitality
and Aqua Guard, Prestige, Hindustan Sanitary ware and Crompton Motors in Consumer Durables
amongst many categories which have achieved the Superbrands status. Superbrands also unveiled
the 2012-2013 Superbrands book featuring the story of 86 of India’s strongest consumer brands

In the ten years since it was instituted in India, Superbrands has earned the proud distinction of
being the one award that brands consistently use as a symbol of exceptional achievement and
credibility. The Superbrands logo has been used in press and TV advertising; on billboards, annual
reports, product literature, tags and stickers on products, stationery, packaging and even red herring
documents.

Mr. Sachin Pilot, Hon’ble Minister of State for Corporate Affairs (Independent Charge) was the chief
guest at the tribute event. While wishing Superbrands on its tenth anniversary the Hon’ble Minister
hoped that with Superbrands doing yeoman service for corporate India brand development would get
a fillip and companies would pay heed to the need to wean people away from commodity buying to
brand buying.

Speaking about the recognition, Mr. Steve Smith, Chairman & Managing Director, Superbrands
Worldwide Limited said, "Consumer Superbrands recognised worldwide as the Oscars of Branding has
helped companies and brands create a discerning identity in the market. We are delighted to
celebrate the success of India’s strongest brands which are increasingly gaining an international
following. I understand that more than 140 companies have so far used the Superbrands logo to
distance themselves from competitors and gain a decisive marketing edge in the only place that
finally matters — the market place.”

Mr. Anmol Dar, Managing Director, Superbrands India, and chairperson, Superbrands India Council
said: "Even during recessionary conditions and budgetary constraints, Superbrands continues to be
seen as an important marketing tool and a worthy investment to boost sales rather than an expense
head.” He further added that, "Superbrands in its role as a brand arbiter, has been very successful in
creating a niche for itself as a brand differentiator. The fact is that brands - and increasingly
consumers - trust Superbrands.”

Hundreds of leading Indian brands were evaluated by the esteemed Superbrands Council and 86 of
the highest scoring brands were then designated as Superbrands. Only brands that achieved the
level of recognition set by the independent Superbrands Council were eligible for inclusion in the
Superbrands India book, which traces the history and achievements of each of the brands.
Superbrands began in the UK in 1993 as a radio show on GLR (now BBC Radio London). The show
aimed to give ordinary consumers an insight into the significant brands that touched their lives and
take them on an expedition behind the brands themselves. After the spectacular success of the radio
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SUPERBRANDS HONOURS INDIA'S STRONGEST

COMSUMER BRAMNDS
™ December 2012

Superbrands, the independent authorty and arbiter of branding has recognised India™s strongest
cansumer brands Tor their schisvements and excellence in branding. Thesse incude brands like
Cartaon Metwork in the Entertainment Sector, Deinik Bheskar, Dainik Jegran, Star Indis and Times
Mow in Media, Apollo Hespitals and Saridon in healthcare and pharmecesticals, Cinthal and Mather's
Recipe in FMCG, Hercules and BSA Cydes in transport, Citibank in Banking, ITC Hotels in Haspitality
and Aqua Guard, Prestige, Hindustan Sanitary ware and Crompton Motors in Consumer Durables
amongst many categaries which have achieved the Superbrands status, Superbrands also wnveled
the 2012-2013 Superbrands baok featuring the stary of 86 of India’ strongest consumer brands

In the ten vears since It was Instituted in India, Superbrands has earmed the proud disbncton of
being the one award that brands consistently use as a symbo! of exceptional achievement and
credibility. The Superbrands iogo has been used in press and TV advertising; on bilboards, annual
reparts, product literature, tags and stickers on products, stationery, packaging and even red herring
documeants,

Mr. Sachin Pilat, Honble Minister of State for Corporate Affairs {Independent Charge] was the dhiel
guest at the tnbute svent, While wishing Superbrands on its tenth anniversary the Hon'ble Minister
hoped that with Superbrands doing yeoman service for corporate India brand development would get
a fillip and companies would pay head to the need to wean people away from commadity barving to
brand barying.

Speaking about the recognition, Mr. Stewe Smith, Chalrman & Managing Director, Swperbrands
Worldwide Limited sald, *Consumer Superbrands recognised woridwide as the Oscars of Branding has
helped companies and brands create a disceming identity in the market. We are delighted to
calebrate the success of Indias strongest bramds which are increasingly gaining an internatonal
following, | understand that more than 140 companies have so far wsed the Superbrands logo to
distance themselves from competitors and gain 2 dedsive marketing edge in the only place that
finally matters - the market place.

Mr. Anmaol Dar, Managing Director, Superbrands [ndia, and chairperson, Superbrands [ndis Council
said: "Even during recessionary conditions and boedgetary constraints, Superbrands continues to be
geEn as an important marketing tool and a worthy investment bo boosl sales rather than an expense
head.” He further added that, "Superbrands in ils rode 22 8 brand arbiter, hes besn wery Successiul @
creating a miche for itsedf as a brand differentiator. The fact is that bramds - and increasingly
Consumers - brust Superbrands.”

Hundreds of leading Indian brands wers evaluated by the esteemed Superbrands Council and Be of
the highest scoring brands were then designated as Superbrands. Only brands that achieved the
level of recognition set by the independent Superbrands Council were eligibde for induslon in the
Superbrands India book, which traces the history and achievements of each of the brands.
Superbrands began in the UK in 1993 as a radio show on GLR {now BBC Radio London). The show
aimed to give ordinary consumers an insight into the significant brands that touched their lives and
take tham on an expedition behind the brands themselves, After the spectacular success of the radio
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SUPERBRANDS HONOURS INDIA’'S STRONGEST

CONSUMER BRANDS
7" December 2012

Superbrands, the independent authority and arbiter of branding has recognised India’s strongest
consumer brands for their achievements and excellence in branding. These include brands like
Cartoon Network in the Entertainment Sector, Dainik Bhaskar, Dainik Jagran, Star India and Times
Now in Media, Apollo Hospitals and Saridon in healthcare and pharmaceuticals, Cinthol and Mother’s
Recipe in FMCG, Hercules and BSA Cycles in transport, Citibank in Banking, ITC Hotels in Hospitality
and Aqua Guard, Prestige, Hindustan Sanitary ware and Crompton Motors in Consumer Durables
amongst many categories which have achieved the Superbrands status. Superbrands also unveiled
the 2012-2013 Superbrands book featuring the story of 86 of India’s strongest consumer brands

In the ten years since it was instituted in India, Superbrands has earned the proud distinction of
being the one award that brands consistently use as a symbol of exceptional achievement and
credibility. The Superbrands logo has been used in press and TV advertising; on billboards, annual
reports, product literature, tags and stickers on products, stationery, packaging and even red herring
documents.

Mr. Sachin Pilot, Hon’ble Minister of State for Corporate Affairs (Independent Charge) was the chief
guest at the tribute event. While wishing Superbrands on its tenth anniversary the Hon’ble Minister
hoped that with Superbrands doing yeoman service for corporate India brand development would get
a fillip and companies would pay heed to the need to wean people away from commodity buying to
brand buying.

Speaking about the recognition, Mr. Steve Smith, Chairman & Managing Director, Superbrands
Worldwide Limited said, "Consumer Superbrands recognised worldwide as the Oscars of Branding has
helped companies and brands create a discerning identity in the market. We are delighted to
celebrate the success of India’s strongest brands which are increasingly gaining an international
following. I understand that more than 140 companies have so far used the Superbrands logo to
distance themselves from competitors and gain a decisive marketing edge in the only place that
finally matters — the market place.”

Mr. Anmol Dar, Managing Director, Superbrands India, and chairperson, Superbrands India Council
said: “"Even during recessionary conditions and budgetary constraints, Superbrands continues to be
seen as an important marketing tool and a worthy investment to boost sales rather than an expense
head.” He further added that, "Superbrands in its role as a brand arbiter, has been very successful in
creating a niche for itself as a brand differentiator. The fact is that brands - and increasingly
consumers - trust Superbrands.”

Hundreds of leading Indian brands were evaluated by the esteemed Superbrands Council and 86 of
the highest scoring brands were then designated as Superbrands. Only brands that achieved the
level of recognition set by the independent Superbrands Council were eligible for inclusion in the
Superbrands India book, which traces the history and achievements of each of the brands.
Superbrands began in the UK in 1993 as a radio show on GLR (now BBC Radio London). The show
aimed to give ordinary consumers an insight into the significant brands that touched their lives and
take them on an expedition behind the brands themselves. After the spectacular success of the radio
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86 brands in Superbrands India 2012 list
7" December 2012

In its 10" edition, Superbrand India, has awarded the Superbrands status to 86 brands, of which six
are media brands - Cartoon Network, Dainik Bhaskar, Dainik Jagran, Infomedia Yellow Pages, Star
Entertainment, and Times Now.

Some other prominent brands that have got the recognition include Apollo

o Hospitals and Saridon in healthcare and pharmaceuticals, Cinthol and

S“I]“h[d“[]ﬁ Mother’s Recipe in FMCG, Hercules and BSA Cycles in transport, Citibank,
LIC and IDBI in the BSFI sector, ITC Hotels in hospitality.

Superbrands, the arbiter of branding also released the 2012-2013
Superbrands book featuring the story of the 86 brands that made to the list this year.

Anmol Dar, Managing Director, Superbrands India, and Chairperson, Superbrands India Council, told
Pitch that there were almost 3,000 brands that were put online for voting by consumers. "Any brand
that got a score below 7 out of 10 got eliminated. About 500 brands finally went to the voting by the
Council,” he said.

The Superbrands India Council for 2012 comprised: Vineet Agarwal, Executive Director, Transport
Corporation of India, Amar Babu, Managing Director, Lenovo India, Ashsih Dikshit, President, Madura
Fashion & Lifestyle, Punit Goenka, Managing Director & CEO, Zee Entertainment, Kuldip Kaura, CEO
& MD, ACC, RM Malla, Chairman & MD, IDBI Bank, BS Nagesh, Vice Chairman, Shoppers Stop,
Sundeep Sikka, CEO, Reliance Capital Asset Management, and N Thiruambalam, Former Chairman &
MD, Heinz India.
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Dainik Jagran awarded Superbrand title for third consecutive

year
7'" December 2012

World’s most read newspaper, Dainik Jagran, has been bestowed the title of Superbrand for the third
consecutive year. With this coveted title Dainik Jagran has once again proved that it has achieved
new height of success due to its strong base among the masses.

It is worth mentioning that Indian Readership Survey (IRS) has announced Dainik Jagran as the
most read newspaper for 23 consecutive times with more than 5.63 crores readers. The BBC and
Reuters in a survey have also hailed it as the most reliable source of news information.

In a grand show organised at the Grand Hotel in Vasant Vihar, Basant Rathore, national brand

manager of Dainik Jagran, received the award. He was accompanied by the deputy national brand
manager Vinod Srivastava.

Corporate Affairs Minister Sachin Pilot and Managing Director of Superbrands India, Anmol Dar gave
this award to Basant Rathore.

Speaking on the occasion, Sachin Pilot said that it took lots of effort and hard work to become a
Superbrand.

Pilot said, "The days are gone when consumers were ready to read anything they were given, now
they are aware and know the quality of the product. The companies who are being awarded with the
Superbrand award today undoubtedly have the great combination of quality and energy.”

The Superbrands organization is an independent arbiter on branding. The Superbrand identifies
outstanding products, do quality assessments and then award them in more than 55 countries.

More than 60 thousand people and companies participate in this competition and are allotted marks
by over 10 lakh people. Products obtaining more than 6.5 marks stand for the final competition.
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Superbrands Honours India’s Strongest Consumer Brands
7" December 2012

Superbrands, the independent authority and arbiter of branding has recognised India’s strongest
consumer brands for their achievements and excellence in branding. These include brands like
Cartoon Network in the Entertainment Sector, Dainik Bhaskar, Dainik Jagran, Star India and Times
Now in Media, Apollo Hospitals and Saridon in healthcare and pharmaceuticals, Cinthol and Mother’s
Recipe in FMCG, Hercules and BSA Cycles in transport, Citibank in Banking, ITC Hotels in Hospitality
and Aqua Guard, Prestige, Hindustan Sanitary ware and Crompton Motors in Consumer Durables
amongst many categories which have achieved the Superbrands status. Superbrands also unveiled
the 2012-2013 Superbrands book featuring the story of 86 of India’s strongest consumer brands.

In the ten years since it was instituted in India, Superbrands has earned the proud distinction of
being the one award that brands consistently use as a symbol of exceptional achievement and
credibility. The Superbrands logo has been used in press and TV advertising; on billboards, annual
reports, product literature, tags and stickers on products, stationery, packaging and even red herring
documents.

Mr. Sachin Pilot, Hon’ble Minister of State for Corporate Affairs (Independent Charge) was the chief
guest at the tribute event. While wishing Superbrands on its tenth anniversary the Hon’ble Minister
hoped that with Superbrands doing yeoman service for corporate India brand development would get
a fillip and companies would pay heed to the need to wean people away from commodity buying to
brand buying.

Speaking about the recognition, Mr. Steve Smith, Chairman & Managing Director, Superbrands
Worldwide Limited said, "Consumer Superbrands recognised worldwide as the Oscars of Branding has
helped companies and brands create a discerning identity in the market. We are delighted to
celebrate the success of India’s strongest brands which are increasingly gaining an international
following. I understand that more than 140 companies have so far used the Superbrands logo to
distance themselves from competitors and gain a decisive marketing edge in the only place that
finally matters — the market place.”

Mr. Anmol Dar, Managing Director, Superbrands India, and chairperson, Superbrands India Council
said: "Even during recessionary conditions and budgetary constraints, Superbrands continues to be
seen as an important marketing tool and a worthy investment to boost sales rather than an expense
head.” He further added that, "Superbrands in its role as a brand arbiter, has been very successful in
creating a niche for itself as a brand differentiator. The fact is that brands - and increasingly
consumers - trust Superbrands.”

Hundreds of leading Indian brands were evaluated by the esteemed Superbrands Council and 86 of
the highest scoring brands were then designated as Superbrands. Only brands that achieved the
level of recognition set by the independent Superbrands Council were eligible for inclusion in the
Superbrands India book, which traces the history and achievements of each of the brands.
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Superbrands began in the UK in 1993 as a radio show on GLR (now BBC Radio London). The show
aimed to give ordinary consumers an insight into the significant brands that touched their lives and
take them on an expedition behind the brands themselves. After the spectacular success of the radio
programme, the Superbrands organisation was founded in 1994 to focus on promoting the discipline
of branding and identifying and paying tribute to exceptional brands.

In 2002, India became the 25th country to officially join the nations running Superbrands
programmes. Today, ten years to the T, the consumer Superbrands logo is one of the most sought
after marketing accolades in India. The 2012 Superbrands Tribute Event held in New Delhi was the
culmination of sixteen months’ effort and is a true celebration of the outstanding success brands in
India have achieved.

The Superbrands India Council for 2012 comprised:

Vineet Agarwal, Executive Director, Transport Corporation of India

Amar Babu, Managing Director, Lenovo India

Ashish Dikshit, President, Madura Fashion & Lifestyle

Punit Goenka, Managing Director & Chief Executove Officer, Zee Entertainment
Kuldip Kaura, Chief Executive Officer & Managing Director, ACC

R M Malla, Chairman & Managing Director, IDBI Bank

B S Nagesh, Vice Chairman, Shoppers Stop

Sundeep Sikka, Chief Executive Officer, Reliance Capital Asset Management

N Thiruambalam, Former Chairman & Managing Director, Heinz India
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Mr. Steve Smith, Chairman & Managing Director, Superbrands Worldwide Limited
said, "Consumer Superbrands recognised worldwide as the Oscars of Branding has helped
companies and brands create a discerning identity in the market. We are delighted to celebrate the
success of India's strongest brands which are increasingly gaining an international following. I
understand that more than 140 companies have so far used the Superbrands logo to distance
themselves from competitors and gain a decisive marketing edge in the only place that finally
matters - the market place.”

Mr. Anmol Dar, Managing Director, Superbrands India, and
chairperson, Superbrands India Council said: "Even during recessionary
conditions and budgetary constraints, Superbrands continues to be seen as an
important marketing tool and a worthy investment to boost sales rather than an expense head." He
further added that, "Superbrands in its role as a brand arbiter, has been very successful in creating a
niche for itself as a brand differentiator. The fact is that brands - and increasingly consumers - trust
Superbrands.”

Hundreds of leading Indian brands were evaluated by the esteemed Superbrands Council and 86 of
the highest scoring brands were then designated as Superbrands. Only brands that achieved the
level of recognition set by the independent Superbrands Council were eligible for inclusion in the
Superbrands India book, which traces the history and achievements of each of the brands.

The Superbrands India Council for 2012 comprised:

e \ineet Agarwal, Executive Director, Transport Corporation of India

e Amar Babu, Managing Director, Lenovo India

e Ashish Dikshit, President, Madura Fashion & Lifestyle

e Punit Goenka, Managing Director & Chief Executove Officer, Zee Entertainment

e Kuldip Kaura, Chief Executive Officer & Managing Director, ACC

e R M Malla, Chairman & Managing Director, IDBI Bank

e B S Nagesh, Vice Chairman, Shoppers Stop
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programme, the Superbrands organisation was founded in 1994 to focus on promoting the discipline
of branding and identifying and paying tribute to exceptional brands.

In 2002, India became the 25th country to officially join the nations running Superbrands
programmes. Today, ten years to the T, the consumer Superbrands logo is one of the most sought
after marketing accolades in India. The 2012 Superbrands Tribute Event held in New Delhi was the
culmination of sixteen months’ effort and is a true celebration of the outstanding success brands in
India have achieved.

The Superbrands India Council for 2012 comprised:

Vineet Agarwal, Executive Director, Transport Corporation of India

Amar Babu, Managing Director, Lenovo India

Ashish Dikshit, President, Madura Fashion & Lifestyle

Punit Goenka, Managing Director & Chief Executove Officer, Zee Entertainment
Kuldip Kaura, Chief Executive Officer & Managing Director, ACC

R M Malla, Chairman & Managing Director, IDBI Bank

B S Nagesh, Vice Chairman, Shoppers Stop

Sundeep Sikka, Chief Executive Officer, Reliance Capital Asset Management

N Thiruambalam, Former Chairman & Managing Director, Heinz India
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Superbrands on its tenth anniversary Honours India's Strongest

Consumer Brands
10" December 2012

Superbrands, the independent authority and arbiter of branding on its tenth anniversary has
recognised India's strongest consumer brands for their achievements and excellence in branding in
Capital. These include brands like Cartoon Network in the Entertainment Sector, Dainik Bhaskar,
Dainik Jagran, Star India and Times Now in Media, Apollo Hospitals and Saridon in healthcare and
pharmaceuticals, Cinthol and Mother’s Recipe in FMCG, Hercules and BSA Cycles in transport,
Citibank in Banking, ITC Hotels in Hospitality and Aqua Guard, Prestige, Hindustan Sanitary ware and
Crompton Motors in Consumer Durables amongst many categories which have achieved the
Superbrands status. Superbrands also unveiled the 2012-2013 Superbrands book featuring the story
of 86 of India's strongest consumer brands.

(L-R) Mr. Stephen Smith,Managing Director, Superbrands Worldwide Limited,Mr. Sachin
Pilot,Hon'ble Minister of State for Corporate Affairs,Anmol Dar,Managing
Director,Superbrands India Pvt. Ltd

Mr. Sachin Pilot, Hon’ble Minister of State for Corporate Affairs (Independent Charge) was
the chief guest at the tribute event. While wishing Superbrands on its tenth anniversary the Hon'ble
Minister hoped that with Superbrands doing yeoman service for corporate India brand development
would get a fillip and companies would pay heed to the need to wean people away from commodity
buying to brand buying. Speaking about the recognition,
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Dainik Jagran
New Delhi, Bhopal, Dehradun, Jalandhar, Jammu, Jhansi, Kanpur, Lucknow, Meerut,

Patna, Bareilly, Agra, Allahabad, Siliguri.
7" December 2012
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Lucknow, Kanpur, Bareilly
10" December 2012

Sree Times
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